


CIC Introduction, Method..ogies, and Assumptions

CIC is commissioned to conduct an analysis and to produce a report on the new energy vehicle industry. The report commissioned has been prepared by CIC
independent of the influence of the Company or any other interested party.

CIC, originally established in Hong Kong, is a Shanghai-based investment consulting company whose services include industry consulting services, commercial
due diligence, strategic consulting, and so on. CIC’s consultant team has been tracking the latest market trends in sectors such as finance and service, agriculture,
chemicals, consumer goods, marketing and advertising, culture and entertainment, energy and industry, healthcare, TMT, transportation, etc., and has the most
relevant and insightful market intelligence in the mentioned industries.

The information and data collected by CIC have been analyzed, assessed, and validated using CIC’s in-house analysis models and techniques. Primary research
was conducted via interviews with key industry experts and leading industry participants. Secondary research involved analyzing data from various publicly
available data sources, such as the National Bureau of Statistics of PRC, and various industry associations. The information and data collected by CIC has been
analyzed, assessed, and validated using CIC’s in-house analysis models and techniques.

The market projections in the CIC Report are based on the following key assumptions: (i) the overall social, economic, and political environment worldwide is
expected to remain stable during the forecast period; (ii) related key industry drivers are likely to continue driving growth in the NEV market during the forecast

period, such as advan frastructure, supportive policies, and increasing downstream demands, etc.; and (jii) there will be no extreme
force majeure or unfor 1 which the market may be affected in either a dramatic or fundamental way during the forecast period.

All statistics are reliab available as of the date of this report. Other sources of information, such as governments, industry associations,
or marketplace particij me of the information on which data or its analysis is based. Certain amounts and percentage figures included in
this report have been : nts.

All the information ab i from the Company’s own audited report or management interviews. CIC is not responsible for verifying the

information obtained fi



























Market Trends of the Global NEV Industry

Market Trends of the Global NEV Industry

China Continues to Lead the Global
NEV Market, with Intensifying
Market Competition

Accelerated Advancement in Core
"Three-Electric" Systems, E/E
Architecture, and R&D Platforms

Emerging Markets Rise as Strategic
Pillars for Global NEV Expansion

+ Driven by favorable policies, technological accumulation, and a well-established supply chain, China has become the

core growth engine of the global NEV market. Since 2024, China’s share of global NEV sales has continued to rise,
not only leading in scale but also advancing in product innovation, overseas expansion, and vehicle intelligence.
Meanwhile, competition within the domestic market is intensifying, as leading automakers accelerate platform-based
and intelligent capabilities, while mid-tier brands focus on niche segments and cost efficiency. The industry is
transitioning from a policy-driven to a product-driven paradigm, with heightened market elimination and consolidation.

With the rapid expansion of the NEV market, key components such as batteries, electric motors, and electronic
controls (“three-electric” systems) are undergoing rapid performance breakthroughs and cost optimizations.
Technologies such as solid-state batteries, 800V high-voltage platforms, and integrated drive control units are gaining
prominence. Simultaneously, electronic and electrical (E/E) vehicle architectures are shifting from distributed to
centralized computing, supporting domain convergence and software-defined vehicle (SDV) paradigms. This
evolution shortens development cycles, enhances hardware reusability, and drives automakers to build vertically
integrated R&D platforms, raising both technological and capital barriers and accelerating industry consolidation.

With the spillover of global NEV policies, emerging economies are accelerating the electrification of their
transportation systems. Regions such as Southeast Asia, the Middle East, and Latin America have become strategic
priorities for automakers’ overseas expansion. Southeast Asia, in particular, benefits from low NEV penetration, rapid
urbanization, and increasing policy incentives, driving robust growth in local NEV demand. Leveraging cost
advantages, technological maturity, and supply chain integration, Chinese automakers are expanding local sales
networks and production capacity, shifting from "product export" to "system export", and reshaping the global
competitive landscape by contributing new growth frontiers.












Sales Volume of NEVs in China, by energy type, 2020-2029E

. . CAGR
million units
36 - 2020-2024 2025E-2029E
3EVs 54.9% 9.5% na 4
27 1 SHEVs 94.0% 21.7% 7R
REEVs 122.7% 21.5% 19 a """
18 A Total 67.5% 15.5% 18 Q
Qa
9 A AR
be lie ]
o L 0 M _ _ _ _ _ . _ _
202U 2021 2022 2023 2024 2025E 2026E 2027E 2028E 2029E
Penetration rate of each
energy type as of NEVs
BEVs 81.1% 82.1% 76.9% 69.1% 59.2% 55.0% 51.2% 48.9% 46.7% 44.6%
PHEVs 16.1% 14.8% 19.4% 23.5% 31.3% 35.1% 38.5% 40.0% 41.6% 43.3%
REEVs 2.8% 3.1% 3.6% 7.4% 9.5% 9.9% 10.3% 11.1% 11.7% 12.1%
— Key Findings

+ In the NEV market in China, BEVs have consistently maintained a dominant position. In 2024, BEVs accounted for 59.2% of total NEV sales, PHEVs accounted for 31.3%,
while REEVs remained a niche segment with limited market presence. By 2029, the market share of BEVs is projected to decrease to 44.6%, with PHEVSs rising to 43.3%.
PHEVs are expected to experience faster growth, with a CAGR of 21.7% from 2025 to 2029, significantly outpacing the 9.5% CAGR of BEVs over the same period.




Driven by High-End Consumer Experiences, NEVs Priced Between RMB 200 thousand and 500
thousand Have Become the Main Driver Supporting Industry Growth

China's NEV Market Size, by Sales Volume, by Price Range, 2020-2029E
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—— Key Findings

By price range, NEVs in China can be categorized into four segments: (1) entry-level vehicles: priced below RMB100,000; (2) mid-range vehicles: priced between RMB100,000
and RMB200,000; (3) premium vehicles: priced between RMB200,000 and RMB500,000; (4) luxury vehicles: priced above RMB500,000.The pricing segmentation standards of
NEVs are evolving as the industry develops and moves towards greater intelligence. It has evolved to a more nuanced framework centered on product intelligence level,
service capability, and ecosystem compatibility. At the same time, the cost of advanced configurations such as smart cockpits and intelligent driving systems has decreased,
driven by technological maturity and economies of scale. As a result, NEVs priced at or above RMB200,000 are now able to offer a full suite of intelligent features (i.e. highway
NOA, ADAS, Al voice assistant, smart ambient lighting, etc.) that previously required a price point of over RMB300,000 just a few years ago.

+ The premium and luxury vehicles are becoming the segment in China‘s NEV market with the highest growth potential by 2029. With the continuous expansion of the mid-to-
high income population and the ongoing advancement of consumption upgrading, user demand for high-quality, intelligent, and personalized mobility has been increasing,
driving a steady rise in the market penetration of premium NEV models. Meanwhile, the integrated development trend of intelligence and electrification is reshaping the value
standards of premium automobiles, propelling the rapid expansion of the premium NEV market and making it a key area of competition and value concentration in the NEV
industry. In 2024, sales of premium models and luxury models in China amounted to 4.1 million units and 0.3 million units, respectively, representing CAGRs of 78.8% and
109.3%, respectively, from 2020 to 2024. It is expected that by 2029, sales of premium models and [uxury models in China will increase to 11.9 million units and 0.7 million units,
respectivelv. representina CAGRs of 21.2% and 18.9%, respectively, from 2025 to 2029.














































Competitive Ranking of China’s NEV Industry (Continued)

Notes:(2) Brand A was established in 2003 and is headquartered in Austin, Texas, the United States. It is a clean energy company focusing on electric vehicles, solar energy and energy storage
.systems.

Brand B was established in 2015 and is headquartered in Beijing, China, focusing on range-extended and battery electric intelligent vehicles. The company is dual-listed on NASDAQ and the Hong
Kong Stock Exchange, primarily delivering mid- to large-sized SUVs in the Chinese market.

Brand C was established in 1995 and is headquartered in Shenzhen, China. It is a high-tech group with businesses covering electronics, automobiles, new energy and rail transit. The company is
listed on both the Hong Kong Stock Exchange and the Shenzhen Stock Exchange.

Brand D commenced operations in 2021 and is headquartered in Shenzhen, China. The brand delivers range-extended and battery electric sedans and SUVs in the Chinese market.

Brand E was established in 2014 and is headquartered in Shanghai, China, focusing on premium intelligent electric vehicles and battery swapping ecosystems. The company is listed on the New
York Stock Exchange and the Hong Kong Stock Exchange, and delivers battery electric sedans and SUVs in global markets.

Brand F was established in 2021 and is headquartered in Hangzhou, Zhejiang Province, China, positioning itself in the premium baitery electric intelligent mobility sector. The brand currently delivers
battery electric sedans and SUVs in China and selected overseas markets.

Brand G was established in 2010 and is headquartered in Beijing, China. It is a technology company with core businesses in smartphones, loT ecosystems and internet services, and announced its
official entry into the new energy vehicle sector in 2021.

Brand H was established in 2010 and is headquartered in Shenzhen, China. It operates as a joint venture and delivers battery electric vehicles (BEVs) and plug-in hybrid electric vehicles (PHEVs),
including sedans and MPVs, to the China market.

Brand | was established in 1916 and is headquartered in Munich, Germany. The group is listed on the Frankfurt Stock Exchange and delivers multiple BEV sedans and SUVs to the China market.

Brand J was established in 2020 and is headquartered in Baoding, Hebei Province, China. It focuses on plug-in hybrid and range-extended technologies, delivering new energy SUVs to both the
China and overseas marketls.

Brand K was established in 2016 and is headquartered in Hangzhou, Zhejiang Province, China. Its products primarily include PHEVs and hybrid electric vehicles, with deliveries of new energy sedans
and SUVs in the China and European markels.

Brand L was established in 2014 and is headquartered in Guangzhou, China. It focuses on intelligent BEVs, is listed on both the New York Stock Exchange and the Hong Kong Stock Exchange, and
delivers BEV sedans and SUVs to the global market.

Brand M was established in 1937 and is headquartered in Wolfsburg, Germany. The group is listed on the Frankfurt Stock Exchange and delivers BEV sedans and SUVs to the China markel.
Brand N was established in 2020 and is headquartered in Shanghai, China. It delivers premium BEV sedans and SUVs to the China market.
Brand O was jointly launched in 2023 and is headquartered in Shenzhen, China, focusing on intelligent driving BEV products. The brand has delivered battery electric sedans in the Chinese market.

Brand P was established in 2018 and is headquartered in Chongqing, China. its substantial shareholder is listed on the Shenzhen Stock Exchange, and the brand delivers premium BEV SUVs and
coupe SUVs in the Chinese market.

Brand Q was launched in Shenzhen, China in 2023, positioning itself as a personalized off-road NEV brand. The brand delivers plug-in hybrid electric SUVs in the Chinese market.
(3) Sales volume is calculated based on the insured volume of passenger vehicles in China published by the China Passenger Car Association.





















Entry Barriers for China’s NEV Industry

Entry Barriers and Key Success Factors of China's NEV Industry

= « Launching a NEV development project entails substantial upfront investment in research and development, intelligent
manufacturing facilities, and brand establishment. The capital intensity creates significant financial pressure,
necessitating strong funding capabilities and access to sustained financing channels, posing a considerable barrier
for new entrants.
High Initial Capital Requirements
+ NEVs involve complex systems such as advanced electric drive units, electronic controls, and intelligent driving
modules, all of which require close coordination with high-specification suppliers. Building a reliable, responsive, and
integrated supply chain across key components is essential, creating a formidable challenge for new market entrants

Robust and Integrated Supply facking supplier relationships or integration capabilities.

Chain Ecosystem

+ According to prevailing Chinese regulations, vehicle manufacturers must obtain the Announcement on Road Motor
Vehicle Manufacturers and Products. The qualification process imposes rigorous standards across technical
competence, production consistency, quality assurance, and safety systems, significantly constraining the market

Stringent NEV Manufacturing entry timeline and scale for newcomers.
Qualification Requirements i

« NEVs typically incur elevated unit production costs, and achieving profitability requires scale to dilute fixed costs.
Established players benefit from economies of scale through platform-based development and bulk procurement,
enabling cost advantages. New entrants face substantial cost disadvantages and margin pressures without

Cost Structure and Economies of comparable production volumes or operational scale.
Scale I



Entry Barriers and Key Success Factors of China's NEV Industry

Technological innovation and
systematic R&D capabilities
constitute the primary barrier

Comprehensive Efficiency and
Financial Strength as Core Barriers
to Profitability Cycles

A stable and resilient supply chain
system ensures large-scale
deliverv capabilities

Brand repurauvun and market
recognition determine the
efficiency of capturing user
mindshare

+ NEVs rely on continuous innovation in core components and the integration of intelligent technologies, requiring
independent R&D capabilities and responsiveness to evolving roadmaps. Building user-oriented R&D systems with
sustained investment in comfort, safety and intelligent interaction enhances performance and experience, while
enabling product differentiation and technological moats.

+ The industry focus has shifted from competing solely on capital input to emphasizing the efficiency and marginal
benefits of resource utilization across capital, manpower and operations. Leading vehicle manufacturers achieve
rapid iteration and multi-route scale expansion with relatively limited capex by leveraging platform-based
architectures, standardized tooling and flexible production lines, complemented by asset-light channels and
digitalized supply chains. At the same time, refined financial management and mature credit systems enable healthy
cash flows and prudent balance sheets, while diversified financing channels help continuously optimize funding costs.

« The NEV industry chain is extensive, spanning battery cells, packs, drive assemblies, structural components and in-
vehicle systems, which places higher requirements on supply chain integration and management. Enterprises must
build strategic procurement systems for core components and secure key resources through industrial collaboration
and joint development. At the same time, in light of raw material price volatility and capacity constraints, supply chain
flexibility and resilience have become critical dimensions in assessing enterprise competitiveness.

+ On the consumer side, brand reputation has become an important factor in consumers' vehicle purchasing decisions,
especially amid increasing product homogenization and rising consumer sophistication. Enterprises need to establish
consumer trust and loyalty toward their brands through precise brand positioning, differentiated product strategies,
and continuous user operations, thereby enhancing market penetration rates and customer lifetime value.












Average Price Trend of Global NEV Lithium Battery Packs, 2020-2029E
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Key Findings

Global NEV battery pack prices have continued to decline from US$165/kWh in 2020 to about US$115/kWh in 2024, driven by falling raw material costs, LFP penetration and
economies of scale. Prices are expected to drop further to around US$108/kWh in 2025 and approach US$90/kWh by 2026-2029, accelerating NEV cost optimization,
electrification penetration and advancements in battery technology and supply chains.





















